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Abstract

The purpose of this research is to study the level of destination image and perceived
value on Thai tourists revisit intention of Songkhla province and to analyze the effect of
destination image and perceived value on Thai tourists revisit intention of Songkhla province.
The sample group consisted of 400 Thai tourists aged 15 years and over come to visit
Songkhla province. The statistics used in data analysis are frequency, percentage, average
and standard deviation and the statistics used to test hypotheses are Pearson Correlation
Coefficient and Stepwise Multiple Regression Analysis. The results showed that Internal
relations between forecasting variables 1) Factual level of destination image of Songkhla
province the overall picture was at the highest level (X= 4.86, S.D. = 0.39) and when
considered in each aspect found that the sample group There is a high level of opinions on
destination image of Songkhla Province. In the highest level in all aspects including Activities
and attractions, accommodation, food and restaurants, human motivation, Fun and
entertainment, Environment of tourist attractions and the social atmosphere respectively. 2)
Factual level of perceived value obtained from tourism in Songkhla Province The overall
picture was at the highest level (X= 4.78, S.D. = 0.51) and when considered in each aspect
found that the sample group There is a high level of opinions on perceived value of
Songkhla Province In the highest level in all aspects including time, financial and experience
respectively. 3) Factual level of Thai tourists revisit intention of Songkhla province. The
overall picture was at the highest level (X= 4.79, S.D. = 0.47) and when considered in each
aspect found that the sample group There is a high level of opinions on perceived value of
Songkhla Province In the highest level in all aspects including the intention of revisit and
introduction to others respectively. As for the forecasting variables that The effect of
destination image and perceived value on Thai tourists revisit intention of Songkhla province
Able to predict the Thai tourists revisit in Songkhla province by 68.2% (R2 = 0.682) with
statistically significant at the level of 0.01. which has a total of 6 factors, in order of which
factors affect the most find the least value, which is experience value, financial value, time
value, human motivation, Fun and entertainment and Environment of tourist attractions
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